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COURSE OVERVIEW 
 
This class is taught during the semester before the students begin their internships.  The class is designed to 
prepare students for the transition to the world of work.  Text material is supplemented with residential and 
commercial case studies that reinforce the business concepts reviewed in the lectures.  Students form teams 
to prepare comprehensive business plans for a new firm.  The work includes mission and vision statements 
and progresses through analysis of competition from firms in their chosen local markets and typical first 
year budgets.  Students also study personality styles through used of the Myers Briggs personality 
assessment. 

COURSE DESCRIPTION AND OBJECTIVES 
 
 
 
 
 
 

 
Professional opportunities as they relate to individual competencies. Study of studio procedures, 
ethics, business and legal aspects. Preparation of resume and portfolio presentation. 
 
 Understand professional issues including:  

 understanding the context for interior design within the business community 
 professional design organizations  
 certification, licensing, and registration requirements 
 business processes (e.g. business law, finance, management, marketing, strategic planning, and 

accounting procedures) 
 business ethics and the role of ethics in the practice of interior design 

 Understand project management practices including: 
 defining scope of services 
 estimating (for example, project costs, fees),   
 using contracts to define your relationship with the client 
 implementing effective project management techniques and processes 
 budget management, coordination (managing input from various members of the project team) 
 time management, scheduling, and contract administration, information management (collecting 

and disseminating relevant project information) 
 conflict resolution (facilitating solutions to conflicting objectives) 
 assessment processes (for example, post-occupancy evaluation, productivity, square-footage ratios, 

life cycle assessment) 

PROJECT IMAGES 
  
 


